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This paper seeks to analyze the ‘Research in Marketing Strategy’ article in the Journal of the Academy of Marketing Science Volume no: 1, issue no: 1 and pages used: 4-29. The article was published in 2018 and the authors include Neil A. Morgan, Kimberly A. Whitler, Hui Feng3 & Simos Chari. In their research, Morgan et al. (2018) examine the current marketing strategies through analyzing marketing journals that were most influential between 1999 -2017. The researcher seeks to identify crucial challenges related to research in marketing strategy. Furthermore, there is research on the limitations in focus studies and the use of theory and primary research designs.  
Through their study, Morgan et al. (2018) also discovered the many opportunities available that would have a significant impact on the marketing strategy practice. The researchers identify new strategies by establishing research agendas. The agendas seek to identify opportunities that research can use to develop theories and make an impact in marketing strategy research. The method used to investigate the research problem was by giving concepts to marketing research, reviewing marketing strategies through selecting specific journals and articles, and setting up coding procedures. The research also seeks to conduct a descriptive analysis of marketing strategies published by journals. 
Through research, the article identified six of the most influential journal in marketing that published articles of research on marketing strategies. The journals are in a ranking based on the descriptiveness of the details in the required topic, then put into broad categories such as based on keywords and or conceptualization of marketing strategies. Criteria used in article selection are four: first, the study focused specifically on strategy. The second focus is on marketing phenomena. Thirdly, the study level was on the brand, firm, or product. Lastly, the article being published within 1999 -2017. 
The key concepts in marketing were coded using recommended procedures, firstly by developing protocols for use. Documents are categorized based on each aspect of marketing strategies. Researchers have then employed to code a random selection of articles in sets of 60. Expert judges pretested the revised protocols while evaluating random papers in each of the journals. More experienced researchers coded articles, and the lead investigators were also given random papers to code. 
Through descriptive analysis, the article identifies the difference between strategic marketing and marketing strategy. Strategic marketing is a general field of study while marketing strategy is the specific strategy an organization uses in developing strategic marketing. The article then focuses more on marketing strategy as their field of research. The researcher also identifies research that does not focus on marketing strategies but has studies related to it. The article concludes that papers in marketing strategy were much fewer than those in strategic marketing. 
Through illustrative research, the article establishes the domains in marketing strategy for further study and understanding of the field. Studies that captured more than one domain, known as “hybrid” were studied.  One of the domains is the Formulation-content research that identifies specific goals to which marketing strategies should deliver. The domain also establishes decisions that are strategic into how to achieve goals. The domain identifies that decisions made based on specific strategies majorly influenced the performance outcome. The decisions made were used to make choices in marketing programs and behaviors to be adopted.
Further research on Formulation-content research established its usefulness in firms to engage in innovations. Also, firms allocate expenditure based on the decisions made, such as assigning more resources to Research & Development rather than marketing. The research discovered that there was less study on marketing strategy goals and what they were designed to achieve. Therefore, the study established that decisions on how goals were to be achieved influenced the resources allocated, and the behaviors and capabilities to be implemented. 
The second domain is the formulation-process research that involves developing mechanisms for developing goals in marketing strategy. The domain also identifies means by which the goals are to be achieved. Some of the methods used include timing, required value proposition, and market targets. There is less investigation in this type of domain that most of it being of conceptual nature. There are, however, studies that identify strategic competitive reasoning as of less importance since there would be difficulty in accessing competitive information prediction of behavior. 
Implementation-content research is involved with tactics in marketing programs that are detailed and well-integrated. The sub-domain also focuses on decisions made and actions and resources allocated to convert program tactics set into actionable forms. The most common study in this domain is in developing a conceptual framework, integrated to assist in identifying how marketing actions in organizations influence customer assets. A framework is put in place to link customer asset management to marketing instruments. The instruments include promotions, advertising, and reward programs. As a result, short-term marketing actions get linked to customer assets of a lifetime. 
The fourth sub-domain is the implementation-process research that involves mechanisms used to integrate tactics in marketing programs. Most studies in the sub-domain focus on organization design in marketing. For instance, the study identifies organization structures that are more customer-focused. Steps are identified in how organizations can migrate to such designs. 
Hybrid, as a marketing strategy research, covers more than one field of study. For instance, in one study, the marketing capabilities and resources of a firm are linked to its decisions in marketing strategy, and the implementation of marketing strategies are linked to outcomes in the firm’s position, financial performance, and marketing. In another study, the form in which marketing capabilities are identified and linked to how customers respond. 
Morgan et al. (2018) explore new findings in marketing strategy research such as how rare it is to find research that focuses on core aspects in marketing strategy. Through coding, the article discovered there is more research on the mixed elements of individual marketing than in marketing strategies. There is also little research on integrated marketing programs. The articles also establish that most of the papers published between 1997-2017 take a logic or data perspective in their arguments. 
[bookmark: _GoBack]The article also discovered that more papers focus on theory-building than theory-testing. Also, qualitative approaches used to publish marketing strategy research are at its minimum and taking a downward trend. There is relative balance, in terms of quantitative data, between primary and secondary data. The observed trends in marketing strategies research published are identified as a result of either fewer researchers engaging in such or there is little publishing of the same. 
In conclusion, marketing strategy is a significant part of the field of strategic marketing. Through research conclusive research in marketing strategies, more of the challenges face in marketing are solved. Morgan et al. (2018) develop new research agendas based on the domain of marketing strategies so that researchers can develop new theories to improve marketing strategy practices. Also, research designs such as the implementation of technology play a significant role in collecting data and analysis for better research.
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